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1. AHOTALUS / COURSE DESCRIPTION

Onwucanue Ha chabpkanueto: (0o 1000 suaka, éxi. unmepsaiume)

KypcbT o kauecTBeHU H3CiIeI0BaTeNICKU MeToIM uMa 3a 1enu: 1). Jla 3ano3nae
CTYJEHTHUTE C ECTECTBOTO, MTPEeIHa3HAYEHUETO, OTPAHUYCHHATA Ha KAYECTBEHUTE U3CIICABAHUS;
2). Jla 3amo3Hae CTyICHTUTE C OCHOBHUTE METOM Ha Ka4eCTBEHU mu3cienBanus; 3). Jla ce3nane
YMEHHMsI Y CTYJCHTUTE 3a pa3paboTBaHe Ha METO0JIOTUATA U HHCTPYMEHTapruyMa Ha
KauecTBeHUTe MeTonu; 4). Jla ch3nane ymeHus 3a 00paboTKa Ha EMIUPUYHUS MaTepUal,
CH3/Ia/ICH OT KAUeCTBEHUTE U3CJICIBAHUSI.

KypcewT ce opranusupa B xubpuana ¢popma Ha 00ydeHUe — MPUCHCTBEHO 32 PEIIOBHUTE
JTOKTOpaHTH W OHJIaH (B €JIEKTpOHHA cpela) 3a JOKTOpaHTUTE B 3al04yHa ¢opma U
JOKTOPAHTHUTE HA CAMOCTOSITEIIHA MMOATrOTOBKA.

Aﬂomauuﬂma HAa Kypca ce npedcmaeﬂ U HA QH2TUNUCKU e3UK.

The course in qualitative research methods aims to: 1). To acquaint students with the
nature, purpose, limitations of qualitative research; 2). To acquaint students with the basic
methods of qualitative research; 3). To create skills in students to develop the methodology and
tools of quality methods; 4). To create skills for processing the empirical material created by
qualitative research.

The course is organized in a blended mode — in presence for the full-time PhD students
and online for the part-time and independent PhD students.

2.  CBABPXKAHHUE / CONTENT

Ne TEMA / TOPIC

1. | KAUECTBEHATA U3CJIEJOBATEJCKA
MAPAJTUTMA
QUALITATIVE RESEARCH PARADIGM

- CwwHocm u enemenmu Ha uzciedosamesnckama napaouema. Cpasnenue na
KoIu4ecmeeHama u kauecmeenama napaouema. Kpamka ucmopusi u Hayunu KopeHu
Ha 0seme napaouemu. Bzaumno donviasane Ha 0seme napaouemu. llpomusopeuus
MedicOy 0seme napaouemu.

- Nature and elements of the research paradigm. Comparison of the quantitative and
qualitative paradigm. Brief history and scientific roots of both paradigms.
Complementarity of the two paradigms. Contradictions between the two paradigms.

2. | 7BJIGOYUHHO UHTEPBIO

IN-DEPTH INTERVIEW

- Hedunuyus na ovabouunno unmepsro. lcmopus na 0ba1004UHHOMO UHMEDSIO.
Paznosuonocmu na ovnoouunnomo unmepsro. Qoracmu Ha NPUTLOHCEHUE.
Paspabomeane na evnpocnuka 3a ovroouunnomo unmepero. Mooepupate na
unmepsiomo. HMzcieooeamencku npooykm.

- Definition of in-depth interview. History of the in-depth interview. Varieties of in-
depth interview. Areas of application. Development of the in-depth interview
questionnaire. Interview moderation. Research product.

3. | CTBJIBUYHO UHTEPBIO

LADDERING INTERVIEW

- Hegpunuyus na cmvrbuunomo unmepgio. Mcmopust ha cmvibuuHOmMo uHmepsio.
CmvbabuuHomo unmepsr Kamo pasHo8UOHOCH HA ObAOOYUHHOMO UHMEPEIO.
Obnacmu na npunoscenue. Paspabomeane na 6bnpocHuka 3a cmvioudHOmMo
unmepsio. Mooepupane na unmepsiomo. Hzciedosamencku npooykm.




- Definition of the laddering interview. History of the laddering interview. The
laddering interview as a kind of in-depth interview. Areas of application.
Development of the questionnaire for the laddering interview. Interview
moderation. Research product

ZMET UHTEPBIO
ZMET INTERVIEW

- Jlepunuyusa na ZMET unmepsiomo. Hcmopus na ZMET unmepsio. ZMET
UHMEPBIOMO KAMO PA3HOBUOHOCH HA ObA00YUHHOMO unmepsro. Qoracmu Ha
npunooicenue. Paspabomeane na evnpocruxa 3a ZMET unmepsromo. Mooepupane
Ha unmepgiomo. M3ciedosamencku npooykm.

- Definition of the ZMET interview. History of ZMET interview. ZMET interview as a
kind of in-depth interview. Areas of application. Development of the questionnaire
for the ZMET interview. Interview moderation. Research product.

. '’PYIHOBU JTUCKYCUU

GROUP DICUSSIONS

- [edhunuyus na epynosume ouckycuu. Mcmopus na epynosume ouckycuu. Obracmu Ha
npunoxcenue. Pazpabomesane na evnpocuuxa za ZMET unmepeiomo. [IpoexmusHu
mexnuku. Moodepupane na unmepgiomo. PasHosuonocmu na epynosume OUCKYCULL.
Uzcnedosamencku npooyKm.

- Definition of group discussions. History of group discussions. Areas of application.
Development of the questionnaire for the ZMET interview. Projective techniques.
Interview moderation. Varieties of group discussions. Research product.

.  ETHOT'PA®CKU U3CJIEJIBAHUS

ETHNOGRAPHIC RESEARCH

- [echunuyus na emnoepaghckume uzcieosanus. Mcmopus na emnocpagpcxume
uzcneoganus. Obracmu na npunoscenue. Pazpabomeane na cyenapuii u OHeGHUK 3a
Habaw0eHue npu emnoepagckume uscieosanus. Ilonesa paboma npu emnoepagckume
uscneosanus. Pasnosuonocmu na emunoepagckume uscneosanus. Mzcnedosamencku
NpOOYKmM.

- Definition of ethnographic research. History of ethnographic research. Areas of
application. Development of a scenario and diary for observation in ethnographic
research. Field work in ethnographic research. Varieties of ethnographic research.
Research product.

METO/JU 3A EKCIHEPTHU OLHEHKH

EXPERT RESEARCH METHODS

- [edhunuyus na excnepmuume memoou Ha uscieosanus. Mcmopus Ha memooume 3a
excnepmuu oyenku. Oonacmu Ha npunodcenue. Buoose EIl. Mo3vuna amaka.
IIpoyedypa no ananuz na oannume. ACT memoovm.

- Definition of expert research methods. History of expert evaluation methods. Areas of
application. Types of EP. Brain storming. Data analysis procedure. The ACT method.

. KOHTEHT AHAJIN3
CONTENT ANALYSIS

- CwwyHocm, pasHosuonocmu, npunodcerue. Konuuecmeenu u kauecmeeHu usmeperus
Ha kowmenm auanuza. OCHOBHU elleMenmu HA NPOSPAMHO-ONUCAMETHAMA YACH:
obexm, npedmem, yel, 3a0ayu, U3C1e008AMENCKU BbNPOCU/U, XUNOME3U, USMOYHUYU
HA aHanu3, epemesu nepuoo, eOUHUYU HA AHAIU3, KAme2opuu 3ad AHAIU3.
Cmpykmypupane na mampuyama 3a HAOUpawe HA eMRUPUYHAmMA uHpopmayus.
Cmpykmypupane u o0bobwaeane Ha emnupuynume Oauuu. Bwv3mooicnocmu u




02panuyenUs Ha KOHMeHm aHalu3a Kamo usciedosamencka mexuuxa. Kpumepuu 3a
HA0eHCHOCM U 8aNUOHOCHI.
Nature, varieties, applications. Quantitative and qualitative dimensions of content
analysis. Basic elements of the program-descriptive part: object, subject, goal, tasks,
research questionls, hypotheses, sources of analysis, time period, units of analysis,
categories of analysis. Possibilities and limitations of content analysis as a research
technique. Criteria for reliability and validity.

9. U3CJIEABAHE HA OTAEJHU CJOYYAHU
CASE-STUDY

Cwvwynocm u npunodicerusi. Ilooxoou 3a uz60p Ha cayuati/u: munudeH, OmaudumereH,
excmpemeH, OesuaHmeH (OMKIOHABAW, Ce), GIUAMENEH, OM peuasaujo 3HadeHue.
Cmpykmypupane nHa onucanuemo. Kpumepuu 3a Hadexcnocm u 8aiuoHOCH.

Nature and applicationa. Approaches for choosing case/s: typical, distinctive,
extreme, deviant, influential, crucial. Structuring the description. Criteria for
reliability and validity.

10. CHEHAPEH METO/
SCENARIOS METHOD

Cowynocm u npunodicenusi. Onucanue Ha npoodnema/cumyayusma. Hz60p ha
3asucumu U Hezagucumu npomerausu. Haii-0o6vp, Hal-n0w, Hali-6eposmen
cyenapuii. Ilpeoumcmea u Hedocmamovyu Ha Memood.

Nature and applications. Description of the problem / situation. Selection of|

dependent and independent variables. Best, worst, most likely scenario. Advantages
and disadvantages of the method

11. AHAJIU3 HA KAYECTBEHUSA EMIIUPUYEH MATEPHAJI
ANALYSIS OF QUALITATIVE EMPIRICAL MATERIAL

Ecmecmeo upa3H06u0Hocmu HA Ka4eCcmeeHrus emnupuien mamepuail. l[ejm HAa
aHaiusd. HpuHuun Ha uzdepnamejHocmma Kkamo 60()@“4 npuHyun npu aLaiuza Ha
KadvecmeeHust eMnupuderH mamepuai. Texnuxu na ananusa. Hpouedypa HAa arnaiu3d.
Cmpykmypa Ha usciedosamenckus 0oxknaoa. Ilpezenmayus Ha usciedosamenckus
00K1a0.

Nature and varieties of quality empirical material. Objectives of the analysis.
Principle of exhaustiveness as a guiding principle in the analysis of qualitative
empirical material. Analytical techniques. Analytical procedure. Structure of the
research report. Presentation of the research report.

3.  CAMOCTOSTEJHA PABOTA / INDIVIDUAL COURCE PREPARATION

1.

Paspabomeane na uszcneooeamenckama npocpama u UHCMPYMEHMAPUYM HA €OUH,
uzbpan om cmyoenma, KawecmeeH Memoo,

OC‘bM/;eCWlG}Z@aHe Ha noJjesama pa60ma no C'b6upaH€WlO Ha KaivecmeeH emnupuder
mamepuail;

Ananusz nHa xauecmeenus eMnupudern Mamepual u Hanucéame Ha usciedo8amencKu
00KNAO.



1. Development of the research program and tools of a qualitative method chosen by the
student;

2. Implementation of field work on the collection of qualittative empirical material;

3. Analysis of qualitative empirical material and writing a research report.

4.,  OLEHSIBAHE / ASSESSMENT
Kpaiinara onenka (KO) ce uzpbpiiBa o ¢popmynara:
KO= 0.5*0Omnenka ot uznura + 0.5*O1neHka Ha caMOCTOsITeIHaTa padoTa
MuHuMmanHaTa OIEHKa 3a YCHENIHO NPUKIIOYBaHEe Ha oOydeHuero e ,,Jlo0bp (4)“

Crotnecena c¢ EBpomeiickara cucrema 3a TpaHcdep Ha KpPEAWTH, CBIOCTABUMOCTTa Ha
OLICHKUTE € CJICJHATA!

Otsuuen /6/ Mtuoro 106sp /5/ Hoowp /4] Cpenen /3/ Cnab /2/
A B C D | E FX | F
Ipucwxaar ce 10 kpeaura He ce npucexaar kpeautu

The final assessment (FA) is performed according to the formula:
FA = 0.5 * Assessment from the exam + 0.5 * Assessment of individual course work

The final grade is based on a six-point scale, in which the lowest grade for successful
completion of the course is Good (4). Converted to the ECTS grading scale, the grades are as
follows:

Excellent /6/ Very Good /5/ Good /4/ Average /3/ Poor /2/
A B C D | E FX | F

The corresponding number of ECTS credit points is being | No ECTS credit points are being allocated
allocated (10 credits are awarded)

3a JOKTOpaHTUTE B peA0BHA (hopMa U3MUTHT CE MPOBEXkKA IPUCHCTBEHO, OCBEH KOraTo B
3aIl10BC€ Ha PEKTOpa HE € MPCABUACHO APYTO. 3a JOKTOPAHTUTC B 3aJl0YHaA cbopMa n 3a
JOKTOPAHTUTC HAa CaAMOCTOATC/IHA ITOATOTOBKA M3MHUTHT MOKE Ja CC IPOBCKIA U OHJIAUH (B
CIIEKTPOHHA CPe/Ia).

The exam is held in offline mode for the full-time PhD students and could be held in online
mode for the part-time and independent PhD students.

5. JTOKTOPAHTCKA 3AETOCT / DOCTORAL ACTIVITIES

A opHA U3BbLHAYIMTOPHA
Buj Ha 3aHATHATA/32€TOCTTA YHTOPH 32€TOCT 06110
32€TOCT .
Type of classes/employment Lect Extracurricular Total
ectures Activity
1. Jlexumonen kypc / Koncynrarumu 30 30
(TroTOpHANN)
Lectures / Tutorials
2. [IpoyuBaHe Ha TUTEPATYPHU U3TOYHUIIN 20
Study of specialized literature




3. Pa3paboTBaHe Ha HHIMBUIAYATHO 3a/IaHHE 100
Preparation of individual assignment
4. CamocTOsATEIHA ITOJArOTOBKA 100
Individual study/preparation for exam

5. Hpyru:
Other forms:

O6mo/ Total 30 220 250

6. JIMTEPATYPA/LITERATURE
A. OCHOBHA /BASIC

1. C. Kenes, Mapkerunrosu uzcienasanus, Codusi, U3n. Cronanctso, 2008.

2. C. XKeneB, MapkeTHHroBH M3CIeIBaHM 32 MapKeTUHTOBH pertenusi, Codust, M3a. Tpakusa-M,
2008.
3. C. Kenes, Pexnamuu uscnensanus, Codus, M3n. komrekc Ha YHCC, 2013.
4. C. XKenes, [Tozunmmonupanero, Codust, M3a. kommiekc Ha YHCC, 2010.
5. C. XKenes, [Torpedurencko noseaenue, Codust, 3. kommnexe Ha YHCC, 2018.

b. JONBJHUTEJHA / ADDITIONAL

1. Aaker Ax and Kumar V., Marketing Research, 2015.

Churchill, G., Marketing Research: Methodological Foundations, N.Y., Dryden Press,
2010.

Malhotra, N., Basic Marketing Research, NJ, Prentice Hall, 2015.

Heding T. and Knudtzen C., Brand Management: Research, Theory and Practice, 2015.
Burns A. and Veeck A., Marketing Research (8th Edition), 2016.

Hair, J. and Ortinau, D. Essentials of Marketing Research, 2020.
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https://www.amazon.com/Marketing-Research-David-Aaker/dp/1119355273/ref=sr_1_5?s=books&ie=UTF8&qid=1477654580&sr=1-5&keywords=marketing+research
https://www.amazon.com/Marketing-Research-David-Aaker/dp/1119355273/ref=sr_1_5?s=books&ie=UTF8&qid=1477654580&sr=1-5&keywords=marketing+research
https://www.amazon.com/Brand-Management-Research-Theory-Practice/dp/113880469X/ref=sr_1_1?s=books&ie=UTF8&qid=1477654497&sr=1-1&keywords=brand+research
https://www.amazon.com/Brand-Management-Research-Theory-Practice/dp/113880469X/ref=sr_1_1?s=books&ie=UTF8&qid=1477654497&sr=1-1&keywords=brand+research
https://www.amazon.com/Marketing-Research-8th-Alvin-Burns/dp/0134167406/ref=sr_1_3?s=books&ie=UTF8&qid=1477654580&sr=1-3&keywords=marketing+research
https://www.amazon.com/Marketing-Research-8th-Alvin-Burns/dp/0134167406/ref=sr_1_3?s=books&ie=UTF8&qid=1477654580&sr=1-3&keywords=marketing+research

